
DIPLOMA IN HOSPITALITY & TOURISM
MANAGEMENT (T08)

ERXV] RIUYMVIQIRXW
To be eligible for consideration for admission, applicants mWst obtain 26 points
or better for the net ELR2B2 aggregate score (i.e. English LangWage, 2 releXant
sWbjects and best 2 other sWbjects, inclWding CCA BonWs Points) and meet the
minimWm entr[ reqWirements of this coWrse. CCA cannot be Wsed to meet the
minimWm entr[ reqWirements.

SWbject Grade

English LangWage (EL1)* 1-6

MaVhemaVics (E or A) 1-6

An[ Vhree oVher sWbjecVs, eZclWding CCA 1-6

2021 Planned ántake 146

Net ELR2B2 aggregate range (2021 JAE) 8 - 17

CSYVWI OZIVZMI[
Are [oW a people-person Yho loXes Vo solXe problems creaViXel[ and Vo make someoneÆs da[? Join Ws as Ye delXe inVo Vhe ÈbWsiness of
happinessÉ Vo creaVe memorable eZperiences in Vhe serXice indWsVr[.
a
Choose from one of Vhe Vhree elecViXe clWsVers: HoVel & AccommodaVion, MáCE & EXenVs and ToWrism & TraXel Vo hone [oWr people skills and
deXelop [oWr core compeVencies in rWnning Vhe hospiValiV[ & VoWrism (H&T) bWsiness. YoW Yill also be cWlminaVing indWsVr[ eZperience YiVh
leading pla[ers and VraXelling oXerseas Vo gain VranscWlVWral perspecViXes.
a
Come along YiVh Ws on Vhis learning joWrne[ as Ye prepare [oW for Vhe VoWrism jobs of VomorroY. Gain a compeViViXe edge YiVh Ws oXer here
as Vhe pioneer pol[Vechnic in hospiValiV[ and learn Vo sVand oWV from Vhe croYd in Vhis bWsiness Yorld.



To be eligible for selecVion, [oW mWsV also haXe saV for aV leasV one of Vhe folloYing sWbjecVs: ArV/ArV & Design,

BWsiness SVWdies, Combined HWmaniVies, Commerce, Commercial SVWdies, Economics, Geograph[, HisVor[, Higher

ArV, Higher MWsic, ánVrodWcVion Vo EnVerprise DeXelopmenV, LiVeraVWre in English/ Chinese/Mala[/Tamil, Media

SVWdies (English LangWage), Media SVWdies (Chinese LangWage), MWsic, Principles of AccoWnVs. 

* Sijil Pelajaran Mala[sia (SPM)/ UniÕed EZaminaVion Chinese (UEC) holders mWsV haXe aaminimWm of grade 6 for Vhe

releXanV English LangWage sWbjecV (e.g. Bahasa ánggeris).

a

YEAR 1

WLaX YSY'PP LIaVR

SVarV oà YiVh foWndaVional bWsiness sWbjecVs before embarking on HospiValiV[ & ToWrism fWndamenVals sWch as serXice eZcellence and VraXel
geograph[.

SWbject Code SWbject Credit Units

BCS1011 CommWnication & ánformation Literac[

In this subject, you will learn how to conduct research for 
relevant information and validate information sources. You will 
also learn to recognise and avoid plagiarism, and follow 
standard citation and referencing guidelines when presenting 
information. In the course of learning, you will be 
required to plan, prepare and present information 
appropriately in written and oral form. You will also be 
taught to consider the Message, Audience, Purpose 
and Strategy (MAPS) when writing and delivering oral 
presentations.

2

TP FWndamentals (TPFWn) SWbjects

BGS1002 Global StWdies

This subject provides essential skills and knowledge to prepare
[ou for an overseas experience. You will examine the elements
of culture and learn the ke[ principles of cross-cultural
communication. án addition, [ou will gain an appreciation and
awareness of the political, economic, technological and social
landscape to function eàectivel[ in a global environment.

3

BHT2014 Principles of Marketing for Hospitalit[ & ToWrism

The subject provides an introduction to hospitalit[ and tourism
marketing. át covers the basic marketing theories, concepts
and strategies applied in the marketing of hospitalit[ and
tourism products.

4



BHT2022 BWsiness EtiqWette & SerXice EZcellence

This subject focuses on two areas, the soft skills aspects of
business and customer service. The former illustrates the
importance of appropriate dressing, dining etiquette, cross-
cultural ps[cholog[ and skills necessar[ to make the transition
from student academic life to the work place. The latter
(service excellence) grooms [ou to be practical philosophers of
customer service. You will be challenged to look be[ond the
service norms to achieve a much higher level of desired
service.

3

GCC1001 CWrrent ássWes & Critical Thinking

This subject presents [ou with a panoramic view of current
local and global issues, which ma[ have long term implications
for Singapore. You will learn to appl[ critical thinking tools to
examine current issues, support [our views with relevant
research and up-to-date data, articulate an informed opinion
and mature as civic-minded individuals.

2

LEA1011 Leadership: Essential AttribWtes & Practice 1

LEAP 1, 2 and 3 are three fundamental subjects that seek to
cultivate in [ou, the attitude, skills and knowledge for the
development of [our leadership competencies. This character-
based leadership programme enables [ou to develop [our life-
skills through establishing personal core values, which will
become the foundation for [our leadership credibilit[ and
inÖuence.

1

LSW1002 Sports & Wellness

This subject will help [ou develop both the ph[sical and
technical skills in [our chosen sports or Õtness activities.
Through a structured curriculum that facilitates group
participation, practice sessions and mini competitions, [ou will
learn to build lifelong skills such as resilience, leadership,
communication and teamwork. Ph[sical activit[ sessions will be
supplemented b[ health-related topics to provide [ou with a
holistic approach to health[ living.

2

MCR1001 Career Readiness 1 1

This Career Readiness programme comprises three core
subjects - Personal Management, Career Preparation and
Career Management. át seeks to help [ou understand [our
career interests, values, personalit[ and skills for career
success. át also equips [ou with the necessar[ skills for seeking
and securing jobs, and to develop professional work ethics.

SWbject Code SWbject Credit Units

BAF1010 BWsiness AccoWnting

This subject provides [ou with an understanding of the core
accounting principles underl[ing accounting practice; from the
preparation of accounting entries to the Õnancial statements
of businesses. át also focuses on how various businesses
report the results of their activities in the Õnancial statements.

4

Core SWbjects



BBS1001 Principles of Management

This subject covers the ke[ management functions of planning,
organising, leading and controlling. át addresses the impact of
environmental factors that aàect business and the relevance
of corporate social responsibilit[ in an organisation. át
emphasises the roles, responsibilities and challenges faced b[
supervisors/managers in an organisation.

4

BBT1010 BWsiness Technolog[ & Anal[tics

This subject provides an overview of how digitalisation and
business technolog[ impact the future of work and
businesses.a át also encompasses the utilisation of digital
information and applications to facilitate decision making and
problem solving through data anal[sis and visualisation.

4

BEC1007 BWsiness Economics

The subject covers the fundamental principles of economics
for understanding how individuals and Õrms make decisions. át
will focus on the various aspects of the product market:
demand and suppl[, elasticit[, market competition, product
diàerentiation. The subject includes an overview of
macroeconomic indicators, the governmentÆs macroeconomic
objectives and polic[ tools.

4

BHT1010 ántrodWction to Hospitalit[ & ToWrism

This subject provides an overview of the multifaceted nature of
the hospitalit[ and tourism industr[. You will gain an insight
into how the ke[ sectors are organised and structured and
how the[ relate to each other as an industr[. The concept of
tourism demands and tourism consumer behaviour will be
introduced. Lastl[, [ou will explore trends, issues and
challenges facing the industr[.

4

BHT1020 TraXel Geograph[

This subject approaches the stud[ of ke[ tourist destinations 
worldwide through an understanding of basic geographical 
characteristics and how these determine tourism resources in 
a country. It also highlights how these resources distinguish 
destinations and in uence travel, and how travel, in turn, 
shapes the development of the tourism resources. Through 
e-learning, you will learn the framework on which you build 
your knowledge of world travel, explore techniques to 
enhance learning and build your con dence to sell 
destinations.

4

BLO1001 BWsiness Statistics

The subject provides an overview of descriptive and inferential
statistics. át includes data description, basic concepts of
probabilit[, correlation and regression, probabilit[
distributions, estimation and h[pothesis testing. The subject
also covers the use of computer software application to
perform statistical computation for data anal[sis and
interpretation.

4



BWild speciÕc indWsVr[ skill seVs in eiVher lodging, MáCE or VoWrism. Engage in hands-on sessions aV oWr CenVres of EZcellence, indWsVr[
projecVs, menVorship programmes and sVWd[ Vrips.

SWbject Code SWbject Credit Units

BCS1012 Workplace CommWnication

án this subject, [ou will be taught how to conduct eàective
meetings while appl[ing team communication strategies and
the skills for documenting meeting notes. You will be required
to write clear emails, using the appropriate format, language,
tone and st[le for an audience. You will also be taught to
communicate appropriatel[ in and for an organisation when
using various platforms. án all aspects, the principles of
appl[ingaMessage,aAudience,aPurpose andaStrateg[ (MAPS) will
be covered.

2

BCS1013 PersWasiXe CommWnication

án this subject, [ou will be taught how to use persuasive
language in written documents. You will be required to use
information to [our advantage to verball[ communicate and
convince an audience about [our idea, product or service.
Skills such as persuasive vocabular[, language features,
graphical illustrations, tone and st[le would also be covered.
TheaMessage,aAudience,aPurpose andaStrateg[ (MAPS) will also
be applied when engaging in verbal and written
communication.

2

BGS1003 Managing DiXersit[ at Work*

This subject explores the concepts of identit[, diversit[ and
inclusion at the workplace. át examines the relationship
between identit[ and diversit[, the beneÕts and challenges of
diversit[ and the strategies that promote inclusion and inspire
collaboration in a diverse workplace. Examples of the elements
of diversit[ covered in this subject include nationalit[,
generation, ethnicit[ and gender. A one week residential sta[ is
mandator[ for this subject.

3

BGS1004 Global Citi\enship & CommWnit[ DeXelopment* 3

YEAR 2

Students will examine the meaning and responsibilities of
being a Global Citi\en, in order to contribute towards a more
equitable and sustainable world.  án addition, students will
learn how sustainable solutions can support communit[
development, and, execute and critique a communit[ action
plan that addresses the needs of a speciÕc communit[/cause.

TP FWndamentals (TPFWn) SWbjects



BGS1005 EZpressions of CWltWre*

This subject provides a platform for an understanding of
culture and heritage through modes of expression. Students
will be introduced to global and local cultures via ever[da[
objects, places and human behaviour seen through time and
space. Students will explore issues and challenges in culture
and heritage sustainabilit[ in communit[, national and global
contexts.

3

BáN1001 ánnoXation & EntrepreneWrship

The ánnovation & Entrepreneurship subject is designed for
learners from all disciplines to embrace innovation in either
their specialised Õelds or be[ond. You will Õrst learn the Design
Thinking framework, where [ou will develop problem
statements and ideate solutions. Next, [ou will discover the
tools for protot[ping and innovation, such as 3D printing and
laser cutting, at TPÆs Makerspace+ facilit[. Finall[, [ou will
acquire commercial awareness through the LEAN Startup
framework of idea cr[stallisation, protot[pe building, customer
testing and validation, reÕnement of business model canvas,
and crowdfunding or crowdsourcing avenues.a a

2

LEA1012 Leadership: Essential AttribWtes & Practice 2

LEAP 1, 2 and 3 are three fundamental subjects that seek to
cultivate in [ou, the attitude, skills and knowledge for the
development of [our leadership competencies. This character-
based leadership programme enables [ou to develop [our life-
skills through establishing personal core values, which will
become the foundation for [our leadership credibilit[ and
inÖuence.

1

MCR1002 Career Readiness 2

This Career Readiness programme comprises three core
subjects Ã Personal Management, Career Preparation and
Career Management. át seeks to help [ou understand [our
career interests, values, personalit[ and skills for career
success. át also equips [ou with the necessar[ skills for seeking
and securing jobs, and to develop professional work ethics.

1

TGL1001 GWided Learning

The subject introduces students to the concepts and process
of self-directed learning in a chosen area of inquir[. The
process focusses on four stages: planning, performing,
monitoring and reÖecting. Students get to plan their individual
learning project, reÕne and execute the learning plan, as well
as monitor and reÖect on their learning progress and project.
The learning will be captured and showcased through a
curated portfolio. The self-directed learning project will
broaden and/or deepen a studentÆs knowledge and skills.

3

* SVWdenVs mWsV choose Vo Vake eiVher one of Vhese Vhree sWbjecVs or TGL1001 GWided Learning.



SWbject Code SWbject Credit Units

BHT2009 SerXice Skills Methodolog[

This subject gives [ou Õrst-hand experience in operating a
range of F&B outlets in their respective service st[les. án the
process, [ou will learn the technical skills required to provide
eÞcient and competent service, as well as, how to provide
elegant and gracious service to guests. This will be carried out
with a focus on the master[ of basic technical skills such as
wine service, order-taking and table setting. Maximising guest
satisfaction through eàective communication, attention to
detail, creative and critical thinking skills will also be taught. The
value of leadership and teamwork in running a successful food
and beverage enterprise will be emphasised.

4

BHT2027 Sales & DistribWtion in Hospitalit[ & ToWrism

Students will learn how companies fulÕl customer needs and
wants through various strategies such as customer
relationship management (CRM), personal selling, negotiation
and contracting. Students will also stud[ the multitude of
online and oßine distribution channels available in the ever-
changing tourism landscape and create optimal distribution
channel solutions for a business.

4

BHT3020 ReXenWe Management for Hospitalit[ & ToWrism

Students will be provided with the foundation to appreciate
the role and importance of revenue management in the
industr[ when linked to proÕtabilit[. át will also allow students
to integrate their learning with other subjects and oàer them
an insight into management level decision making in
hospitalit[, especiall[ hotel operations.

4

BLM1007 BWsiness LaY

This subject provides [ou with a working knowledge of the
general principles of law that are important to business. Topics
covered include contract, negligence, sale of goods, intellectual
propert[ and e-commerce.

4

Core SWbjects

ElectiXe ClWster (Major): Hotel & Accommodation

SWbject Code SWbject Credit Units

BHT2005 Food & BeXerage Operations & Management

Students will learn all aspects of food and beverage
operations. Students will discuss historical inÖuences and
future trends in the industr[ and anal[se how these forces
aàect F&B businesses toda[. Students will also stud[ the steps
to opening a restaurant. These include location selection,
interior design, menu planning, as well as da[ to da[ concerns
such as h[giene, sanitation, marketing, staà scheduling,
motivation, service st[les, customer service issues, proÕt and
loss statements and technological innovations.

4



BHT2023 Lodging Operations

This subject focuses on the fundamentals of lodging
operations. át concentrates on the s[stems and procedures
required to operate a lodging establishment. You will gain a
clear understanding of the importance of lodging s[stems and
its eàect on operations. The focus will be on the integration of
the front desk with other operating departments such as
housekeeping, reservations, concierge, food & beverage
outlets, accounting, engineering and sales/marketing. You will
be able to appl[ knowledge gained to explore new and
innovative wa[s of improving existing lodging operations and
management.

4

BHT2028 CWstomer Relationship Management

Students will be introduced to the practices, strategies and
technologies commonl[ used to manage and anal[se
customer interactions. Customer relationships can be
enhanced through eàective and eÞcient service processes for
customers and the collection of right data to improve business
relationships with the aim of customer retention and driving
sales growth.

4

ElectiXe ClWster (Major): MáCE & EXents

SWbject Code SWbject Credit Units

BHT2007 EXents Sponsorship & Marketing

This subject provides [ou with opportunities to learn a variet[
of sponsorship and marketing strategies applied in the event
sector through the use of case studies. You will be exposed to
the theories and concepts applied in sponsorship and
marketing, which form a vital component of contemporar[
event management. This module also aims to develop [our
presentation, planning and business skills that are critical to
securing successful partnerships and collaborations.

4

BHT2009 EXents Operations & Management

This subject covers the principles and practices of planning,
managing and staging of events. You will learn the various
aspects and stages in event planning, budgeting and site
management. The stud[ of the operational process, elements
and resources available to the event manager in developing
qualit[ events will also be covered.

4

BHT2031 Ke[ AccoWnts & Contract Management

Students will stud[ the business of managing ke[ accounts
eàectivel[ and acquire theories and concept related to
contract management in the event sector. Students will
develop essential ke[ account management skills and business
strategies that will lead to improved customer satisfaction and
increased customer lo[alt[.

4



ElectiXe ClWster (Major): TraXel & ToWrism

SWbject Code SWbject Credit Units

BHT2029 Air, Rail & CrWise BWsiness

Students will stud[ the tourism transport industr[ with focus
on air, rail and cruise operations and examine the role and
relevance of transport in tourism, the inter-modal transport
s[stem, international tourist transport infrastructure, including
the major air and cruise hubs. Students will understand the
policies, regulations, technologies and issues that impact the
development of air, rail and cruise business.

4

BHT2030 ReserXations & Ticketing

Students will stud[ the reservations and ticketing of airline
services and learn to use a Global Distribution S[stem (GDS) to
create travellersÆ proÕles, process Öights reservations and issue
air tickets. Upon completion of this subject, students will
receive a ÅCertiÕcate in Reservations and Ticketing.

4

BHT3017 ToWr & TraXel Management

Students will stud[ the business of Travel Agents, Tour
Operators and Online Travel Agents (OTA). The[ will learn tour
selling, tour contracting, tour planning & costing and tour
operations. Students will understand the legal, regulator[,
technolog[ and crisis management aspects of the travel
business as well as explore emerging trends and challenges
impacting the travel industr[.

4

SWbject Code SWbject Credit Units

GEM1192 Managing AdWlt Life Transitions

This subject covers issues relating to major life transitions that
t[picall[ occur during mid to later adult life, such as changes to
emplo[ment and health status. Transition ps[cholog[ and
related theories are examined to recognise how and wh[
individuals respond to such changes. Social constructs,
individual choice, ÅpreparednessÆ and motivation are
considered in view of managing anticipated and unanticipated
life events.

3

ElectiXe ClWster (Minor): Healthcare

ElectiXe ClWster (Minor): Finance

SWbject Code SWbject Credit Units

BAF2021 Personal Financial Planning

The subject provides an overview of the Õnancial planning
process. át will cover the following ke[ areas: personal Õnancial
statements, cash and credit management, risk management,
insurance, retirement, propert[ purchase, investment, income
tax and estate planning.

4



^SVWdenVs Yill choose one major and one minor elecViXe clWsVer

Appl[ Vhe acqWired knoYledge and skills dWring [oWr 24-Yeek inVernship (local or oXerseas). Upon gradWaVion, fasV Vrack [oWr career in H&T
indWsVr[ or deepen [oWr skills VhroWgh conVinWing edWcaVion.

SWbject Code SWbject Credit Units

BCM1017 VisWal CommWnication

This subject provides [ou with an introduction to the ideation,
theories and practices of graphics design. át focuses on the
fundamentals of design and process from the
conceptualisation, production to post-production. Other areas
covered in the subject include basic photograph[ and
optimisation of graphics for traditional and digital platforms.

4

ElectiXe ClWster (Minor): ánteractiXe Digital Media

TP FWndamentals (TPFWn) SWbjects

YEAR 3

SWbject Code SWbject Credit Units

BSá3028 StWdent ánternship Programme

This structured programme is designed to link [our learning
with the real work environment. You will be placed in
organisation(s) with opportunities to appl[ the concepts and
skills acquired in the course of [our stud[. Besides reinforcing
technical concepts and mastering of skills in areas that [ou
have been trained, the practical training will enable [ou to
build important skills such as problem-solving, communication,
teamwork, and to cultivate good attitude and a strong work
ethic.

16

LEA1013 Leadership: Essential AttribWtes & Practice 3

LEAP 1, 2 and 3 are three fundamental subjects that seek to
cultivate in [ou, the attitude, skills and knowledge for the
development of [our leadership competencies. This character-
based leadership programme enables [ou to develop [our life-
skills through establishing personal core values, which will
become the foundation for [our leadership credibilit[ and
inÖuence.

1

MCR1003 Career Readiness 3

This Career Readiness programme comprises three core
subjects Ã Personal Management, Career Preparation and
Career Management. át seeks to help [ou understand [our
career interests, values, personalit[ and skills for career
success. át also equips [ou with the necessar[ skills for seeking
and securing jobs, and to develop professional work ethics.

1



ElectiXe ClWster (Major): Hotel & Accommodation

SWbject Code SWbject Credit Units

BHT3015 Lodging Management

This subject focuses on the fundamentals of lodging
operations and management. át concentrates on the roles of
the customer, operator and service provider. You will have a
clear understanding of the importance of lodging s[stems and
its eàect on operations. The subject also provides an overview
of the deliver[ management s[stem. Emphasis will be placed
on the propert[ management and preventive maintenance
s[stems as well as the distribution channel. There will be
opportunities for [ou to appl[ knowledge gained within the
area b[ exploring new and innovative wa[s to improve existing
lodging operations and management.

4

BHT3019 Hospitalit[ SerXice EZperiences Management

Students will learn to create service experiences in respective
lodging properties catering to diàerent interests, such as spa
and wellness, golf, recreational activities, eco-tourism
experiences among others. The[ will also learn to involve and
empower guests to co-create and co-design these activities so
as to enhance guest experiences.

4

BHT3021 Strategic Hospitalit[ Management

Students will integrate concepts learned and skills developed
over the last two [ears of stud[ to develop a feasible business
model and plan that integrate ever[ element within the lodging
propert[. The[ will develop concepts and ideas for an[ given
lodging propert[ based on their prior knowledge acquired
during their learning journe[ with the diploma.

5

ElectiXe ClWster (Major): MáCE & EXents

SWbject Code SWbject Credit Units

BHT3023 FestiXals, Sports & Arts BWsiness

Students will stud[ the business of festivals, sports and arts
concepts in the context of the events industr[ and learn to
plan, develop, program and produce medium and large scale
festivals, sports and arts events. The[ will learn the guiding
concepts behind developing an event bid, and the role of
sports and arts in the tourism industr[.

4

BHT3024 Meetings, Conferences & EZhibitions^

Students will learn a variet[ of theories, concepts and
strategies applied in the context of meetings, conventions and
exhibitions (MCE). Students will stud[ the diversit[ of meetings
and their roles and contributions in enhancing tourism and
destination development. Students will acquire a broad
understanding of the planning processes for MCE activities
and the diàerent relationships between industr[ parties and
stakeholders.

4



BHT3025 Strategic EXents Management

Students will work with industr[ professionals directl[ to
propose and develop solutions that showcase the knowledge,
skills and abilities gained during their learning journe[ with the
diploma.a

5

ElectiXe ClWster: TraXel & ToWrism ClWster

SWbject Code SWbject Credit Units

BHT3006 Destination Planning & DeXelopment

This subject examines the processes involved in planning and
developing a tourist destination. át provides [ou with the skills
and knowledge necessar[ to plan, develop, and manage
natural, cultural and Õnancial resources in an environmentall[
responsible manner. át also focuses on the beneÕts and
impacts associated with tourism development, as well as the
strategies to enhance the beneÕts and counter the adverse
eàects of tourism development.

4

BHT3018 Corporate TraXel Management

Students will stud[ the business of corporate travel including
those of Travel Management Companies (TMC), Corporate
Ticketing Agents, Destination Management Companies (DMC)
and Meetings, áncentives, Conferences and Exhibitions (MáCE).
Students will examine corporate travel policies and reports,
client service and acquisition, travel risk management and
bu[er-supplier relationship management. Students will also be
taught the technologies and service conÕgurations used to
manage corporate travel and transactions.

4

BHT3022 Destination EZperience Management

Students will stud[ destination experience and service design
as well as learn to curate assets such as heritage, culture,
nature, attractions, retail and communities of an[ destination
so as to propose tourism ideas that will bring width and depth
to the destination. Students will develop destination
experiences based on their prior knowledge acquired during
their learning journe[ with the diploma.

5

SWbject Code SWbject Credit Units

GEM2192 PWblic Health and Ageing

The subject will introduce the ke[ areas of stud[ under public
health, with a focus on current and emerging global health
challenges impacting older populations across developed and
developing countries. Topics will examine patterns, causes and
eàects of health and diseases in older populations, anal[se the
eÞcienc[ of healthcare services and deliver[, and understand
the interconnectedness of health of the developed and
developing world.

4

ElectiXe ClWster (Minor): Healthcare



ElectiXe ClWster (Minor): Finance

GRADUATáON REQUáREMENTS

CWmWlaViXe Grade PoinV AXerage min 1.0

TP FWndamenVals SWbjecVs 40 crediV WniVs

Diploma SWbjecVs-Core SWbjecVs 51 crediV UniVs

Diploma SWbjecVs-ElecViXe SWbjecVs min 32 crediV UniVs

Total Credit Units Completed min 123 crediV WniVs

^SVWdenVs Yill choose one major and one minor elecViXe clWsVer

SWbject Code SWbject Credit Units

BAF2006 FWndamentals of ánXestment

This subject provides a framework for understanding and
anal[sing securities, and covers the ke[ institutional features
and theories of investment. Topics covered include the
investment environment, return and risk in an investment
setting, common stocks, Õxed-income securities and
alternative investments.

4

SWbject Code SWbject Credit Units

BBT2006 CWstomer and Social Media Anal[tics

This subject covers the process and techniques of data mining
to gain insights on customer behaviour. The Õndings will
inform marketing strategies to maximise customer value.
Students will learn anal[tics techniques to measure the
eàectiveness of digital and social media marketing.

4

ElectiXe ClWster (Minor): ánteractiXe Digital Media




